
 

Pen research 

Similar products 

Possible suppliers 
Availability of 
resources 

Delivery times 

Likely costs 

Opinions of 
possible 
customers 

Numbers of pens that 
would be likely to sell in 
different sized schools 

Preferences of 
possible customers as 
to possible products 

What customers 
would be prepared 
to pay 

When and how the 
souvenir should be 
offered 

Key 
 
 

Primary research 

Secondary research 


